


 OSU not producing enough WST graduates to meet demand.

 Administration directed that BS in WST be “restructured/reoriented”

 Fewer teaching resources

 Employer needs changing—MSU Dec 2009 conference
 Fewer technical specialists
 More opportunities for graduates with:

▪ Science and Technology core; 
▪ Broader foundation in business practices, global/contemporary/environmental issues

 Greater future employment opportunities in “green” materials, 
buildings, international trade, etc. + traditional jobs.



 Identify names, images, ideas that appeal 
to Millennials.
 Focus group sessions, math/science friendly HS 

seniors and OSU freshmen
 Revise curriculum 
 Increase flexibility, reduce technical content, 

add broadening elements
 New marketing campaign
 Implement and adapt



FOCUS 
GROUP 

SESSIONS



 Students want/need:
 Flexibility with choices now and later
 Careers with personal meaning--help people/do good
 “Professional” careers
 Opportunities for advancement
 To avoid boredom
 Stability in careers
 Comfortable lifestyle (whatever that means)



 Forestry = negative for several reasons
 Mills, hard hats, safety gear = negative
 “Wood” too narrow and/or boring
 High ignorance, immaturity about:
 Salary level to support goals
 Job titles
 Career aspirations beyond want/needs

 Short attention spans, very visual
 Many other observations—very rich content

http://www.forestprod.org/IC64/future_docs/OSU_2010.pdf



 Least interesting
 Wood-anything, bio-based anything (last place!), 

forest-anything
 Most interesting
 Renewable materials (#1), sustainable stuff, 

engineering-anything, green whatever



 Rebrand WST as “Renewable Materials ”
 Reduce curriculum emphasis on manufacturing technologies and 

expand coverage to other plant-based renewable materials.  
 Focus on: building materials and consumer goods, bioenergy and 

some industrial chemicals.
 Add new courses in:

 Renewable building construction and LCA
 Bioenergy and environmental  impacts
 Global trade in renewable materials
 Professionalism, writing, communications

 Two options:
 Marketing and Management—includes B&E Minor 
 Science & Engineering—Technical option, pick area of concentration

 Reduce credit hours delivered by WSE, increase free credits, 
increase scheduling flexibility, use restricted credit lists.



 Marketing a Green Discovery Major
 Target audiences
▪ Transfer students; CC , OSU, out-of-state
▪ High school juniors and seniors
▪ University administrators

 Key messages phrases, words, images to enhance 
and to avoid—tied to focus groups and surveys.

 Build Awareness in Green Bldg Community



Eugene Register-Guard
Eco-Structure magazine
Sustainable Business Oregon
Portland Daily Journal of Commerce
Oregon Business (December)
OSU Barometer
….others pending

Floor Covering Weekly
Home Channel News
Nat’l Floor Trends
Cabinetmaker
Forest Products Society
International Wood Science listserv
…others pending
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Alumni /Student testimonials
Alumni—what are jobs all about?
Day in the life of students

http://www.youtube.com/watch?v=KB4jQfyJMGo&feature=player_profilepage�




 Scholarships—freshmen/transfers + + UD
 Print and e-delivery —through University 

Admissions Communications Plan
 Personal follow up
 Internships



Renewable Materials and Bioenergy for a Greener 
Society
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